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An Annual Comprehensive Study
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CONSUMER ATTITUDES TOWARD ‘

E-BOOK READING !

An Ongoing Survey of U.S. E-Book
Consumer Behavior and Preferences

VOLUME THREE
REPORT 2 OF 4 APRIL 2012

Prepared by the Book Industry Study Group, Inc., mwaﬂmm
by Steve Paohia and John Parsons. Portions of this information were provided by PubTrack™
Consumer. Used with permission of Bowker.
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Consumer Purchases BISG
by Format
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Spending Trends -

Dollars Spent on Books, All Formats
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Device Preference BISG

Top E-Book Reading Devices
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Activity by Device

[ Small format retail/e-tail
tablet (e.g., Kindle Fire)

[ Apple iPad tablet

[ Android tablet (e.g.,
Samsung Galaxy)
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Activities Done “Very Often” on Tablets

Reading e-books

Playing games

Searching for or ordering
e-books and other content

Listening to music
or other audio content

Watching video content

Reading non-book content
(e.g., e-magazines, news apps)

bt ”

Figure 11 0% 20% 40% 60%

80%
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A New Problem for the Book Industry
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N - Where Students Buy
Textbooks

Textbook Purchase Sources

On-campus college bookstore —
|

Off-campus bookstore

B February 2012 survey Amazon.com
[ November 2011 survey
] march 2011 survey

[] November 2010 survey Figure 6 0% 10% 20% 30% 40% 50% 60%
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Integrated Learning Systems BISG
vs. Textbooks

. IN HIGHER
EDUCATION

Evaluating Integrated Learning Systems, Textbooks, and E-Textbooks

To a large extent, the material
helped with my studying

To a large extent, the material
helped me pass the course

To a high extent, the material
helped me improve my grade

| would enthusiastically
recommend the material
to other students

[ Integrated Learning
System (e.g., WileyPlus,
MyMathLab, Cengage Brain, | am very satisfied with
Bedford/St. Martin “Classes,” the material, overall
Worth Psych Portal)

[ Core physical textbook

[0 Core e-textbook Figure 16 0% 10% 20% 30% 40% 50% 60%
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Faculty Attitudes Toward
Digital Learning Systems
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Overall Research Results (Faculty Survey)

Digital learning systems
help student learning to a large extent

Digital learning systems
help student learning to some extent

Digital learning systems
do not help student learning

Inconclusive

Figure 19 0% 10% 20% 30% 40% 50%
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. EDUCATION

Faculty Plans to
Go Digital
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Strategies for Making Courses More Digital (Faculty Survey)

Integrate more web content
in the classroom

Use more publisher-provided
digital materials

Adopt an e-textbook

Use clickers

Figure 21 0% 20% 40% 60% 80%
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IN HIGHER

- Changes in Technology

Type of Phone Used by Students

Smartphone

Basic cell phone (calls, texting)

M Volume 2 (merged data)

[[] Volume 1 (merged data)

Figure 25 0%
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IN HIGHER

| FaCLllty, StUdentS, & Apps

Desired Mobile Course App Features

Access to assignments
Access to online quizzes
Access to textbook

Ability to chat with instructor

Access to academic
lectures on podcasts

[ Student survey
Faculty survey Figure 27 0% 20% 40% 60% 80%
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Standards and
Best Practices
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Content Structure Committee BLSG

ePUB
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Content Structure Committee
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s Fan:;lz Amazon Family*** Fa?n’;i;r’ f** Google Family
Adobe Digital Kindle Kindle Kindle Apple Google E-Books|
DEVICE/APP/READING SYSTEM NAME E dit'ionsgl: + E-Ink Fire iPad Reader iBooks (app and
(device) (device) (app) (app) online)
PLATFOR RMSDK Webkit Browser
EPUB 3.0 SUPPORT /| FUNCTIONALITY
Navigation Elements
[TOC navigation (toc nav) X X
Page-List Navigation (page-list X No
nav)
Landmarks Navigation ? No
(landmarks nav)
ICustom Navigation Elements X No
(nav)
Wdditional notes - navigation
Metadata
Multiple title types ? No
External metadata records ? No
(ONIX, MARC, XMP, etc.)
Additional notes - metadata
Pagination
Reflowable, scrolling X No
Reflowable, paginated X X
Fixed layout X X No

© 2012, the Book Industry Sf Group, Inc.



E-BOOK APPS & DEVICES
FAMIL VitalSource Family

Kindle
DEVICE/APP/READING SYSTEM NAME Android Browser i0S Fire Mac Windows
(device)
PLATFORM  Webkit Browser Webkit Webkit Webkit  |'E° (ifinstalled) or
Webkit
EPUB 3.0 SUPPORT / FUNCTIONALITY
Navigation Elements
[TOC navigation (toc nav) X X X X X X
Page-List Navigation (page-list X X X X X X
nav)
Landmarks Navigation (landmarks X X X X X X
nav)
X X X X X X
ICustom Navigation Elements (nav)
Wdditional notes - navigation
Metadata
Multiple title types No No No No No No
External metadata records (ONIX, No No No No No No
MARC, XMP, etc.)
Additional notes - metadata
Pagination
Reflowable, scrolling X X X X X X
Reflowable, paginated X X X X X X
Fixed layout X X X X X X

© 2012, the Bo Study Group, Inc.




Content Structure Committee

Working Groups

* Fixed Layout
* Font
e jAuthor
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Identification Committee
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Identification Committee

BISG

BISG

BOOK INDUSTRY STUDY GROU®

BISG Policy Statement POL-1101
Best Practices for Identifying Digital Products

PUBLISHED DECEMBER 7, 2011

BISG Polices are designed o oddress ond odvise on eriticol industry concerns. This policy wos
pnpondbyhkokmyswctw Inc. (BISG) with the support of its Identification
C il It mey be reprod, ission but with appropriate otfribution. For
odditional information please mnba h ltSG office of info@bisg.org or 646-336-7141.

© 2011 THE BOOK INDUSTRY STUDY GROUP, INC.
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POL-1101

* ISBNs are assigned note created.

* |ISBNs for books should be labeled “ISBN,” not
“elSBN.”

* Digital Books should never be identified with a
number that is in the same format as an ISBN or
labeled “ISBN” unless that number is a
legitimate ISBN issued by an official ISBN
registration agency.
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POL-1101

* Digital Books should not be assigned the same
ISBN as any Physical Book.

* Digital Books of the same title but different file
format (i.e., EPUB, PDF, etc.) and/or different
usage rights should not be assigned or display
the same ISBN.

* |deally, identical Digital Books (i.e. an EPUB
being sold on various vendor sites) should not
carry different ISBNs.
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* Digital Books should not be assigned the same
ISBN as any Physical Book.

* Digital Books of the same title but different file
format (i.e., EPUB, PDF, etc.) and/or different
usage rights should not be assigned or display
the same ISBN.

* |deally, identical Digital Books (i.e. an EPUB
being sold on various vendor sites) should not
carry different ISBNs.
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Retail/Consumer
Facing

Publisher

WLID

BISG USE CASE CATALOG FOR WORK-LEVEL IDS | DISCUSSION DOCUMENT FOR MAY 24, 2012

MEETING

\WLIDs are critical in helping consumers/retailers/libraries discover content by aggregating or
linking information about a particular work or related items; to present the various formats of a
given work as a single search result on a retail website

[To share descriptive content from one ISBN across other manifestations of the same work (e.g., a
synopsis of the book, an author biography, etc.)

[To share subject categories across different manifestations of the same work

For sales and inventory planning and forecasting (e.g., if a retailer is making a large buy on a given
title in hardcover they will also want to ensure that they plan for adequate stock for other editions
- audio, large print, etc.)

[Track sales of the digital edition(s) of a title and use that information to plan purchasing and
inventory on the print edition(s) of a title

Licensor's identifier of a work in a multi-work Contract

Higher Ed publishers would likely want to manage student edition, teacher edition, various splits of
the content, test banks, etc. all together.

When a managing editor sets up a new ISBN for a parent title, usually hardcover, it will save time
keying in all of the common metadata by just linking the new format to the parent ISBN (WLID).
IThus creating a work key.

Needed to link related titles on publisher website.
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Metadata Committee
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BISG Metadata Research Project

* Contracted with Magellan Media

* 30 Companies Interviewed

* Survey of entire BISG membership

* Test data tracked through supply chain
* Preliminary results revealed at MIP

©2012, the Book| idy Gro 43
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High Level Findings

e Publisher concerns with modified, added data;
risk of bad data

* Recipients report continued weakness in
supplied metadata

» Separate feeds for physical and digital products

44
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High Level Findings

* As a standard, ONIX is significantly forked

* Metadata is added to improve discovery and
purchase

* In the U.S., ONIX 3.0 is off to a slow start
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Key Recommendations

* Move the “book in hand” check upstream

* Confirm a shared vocabulary (e.g., page count,
rights)

* Create feedback loops (improve the data
supplied)

* Clearly articulate when updates occur

© 2012, the Book|
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Product Data Certification

* Panel of industry experts certifies sender data
* Retooling program to be scalable
* Projected relaunch in September 2012
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Subject Codes Committee

©2012, the Book Industry Study Group, Inc
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Subject Codes Committee
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IndieBound
To Go

The Art of Fielding

By Chad Harbach

(Back Bay Books, Paperback, 9780316126670, 544pp.)

Publication Date: May 2012

Buy online from
an indie bookstore

Find an indie

Add this book to
My Book Lists

Link to this book
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Indie | |
Next List Best|
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Manufacturing & Distribution Committee
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Manufacturing & Distribution

BISG
Show me your (RF)ID
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Manufacturing & Distribution
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BISG

BOOK INDVSTRY STVDY GROUP

On Sale Date Compliance

RECOMMENDED BEST PRACTICES

Version 1

Book Industry Study Group, Inc. (BISG)

Developed by the BISG Distribution Executives Interest Group On Sale Date Task
Force

SEPTEMBER 2010
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Rights Committee
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Captain Hook, Johnny Depp, and Timmy
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Captain Hook, Johnny Depp, and Timmy
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Education
and Events

B Y STUDY GROUP
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Conferences

* Making Information Pay
* MIP for Higher Ed

* Digital Show & Tell

* Industry Conferences

© 2012, the Boc

Webcasts

e EPUB 3
* Metadata
* Rights

e Research Results
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Digital Show & Tell

* June 7, 9a - Noon
* Room 1E12

» 525 Registration Fee
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Education
and Events
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Standards and
Best Practices
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BOOK INDUSTRY STUDY GROUP
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Len Vlahos
Executive Director
Book Industry Study Group
len@bisg.org
@lenhouse

the Bo‘roup. Inc
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